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1. Development: Concept, Concerns, Paradigms

Development refers to a multidimensional process of bringing about economic growth, social
progress, cultural transformation, and political improvement in the quality of life of people. It
is not limited to wealth creation but includes concerns such as poverty, unemployment,
inequality, illiteracy, lack of health facilities, and environmental degradation. Different
paradigms of development have emerged across time—ranging from early economic-growth-
centric models to people-centred and sustainable approaches—which highlight changing
global understandings of what development should achieve. While older paradigms saw
development mostly as industrialisation and capital accumulation, newer paradigms
emphasize participation, empowerment, environmental protection, and human rights. Thus,
development becomes a holistic process aimed at improving the well-being of individuals and
societies.

2. Concept of Development

The concept of development includes not only economic advancement but also social,
cultural, and political progress. It implies raising people’s quality of life, improving living
standards, promoting social justice, and providing opportunities for individuals to realize
their capabilities. Development also includes enhancing education, healthcare, housing,
sanitation, and infrastructure while ensuring equality, dignity, and participation for all people.
In modern times, development is viewed as a process that empowers human beings, protects
the environment, and ensures sustainable use of resources. Thus, development is a
comprehensive concept that touches every dimension of human life.

3. Measurement of Development

Development is measured using various indicators that reflect economic, social, and human
progress. Traditionally, national income, Gross Domestic Product (GDP), and per capita
income were used to assess development levels. However, these measures alone do not
capture inequalities, quality of life, or social well-being. Hence, alternative indicators such as
the Human Development Index (HDI), Gender Development Index (GDI), Gross National
Happiness (GNH), literacy rate, life expectancy, and access to healthcare are also used. These
composite measures evaluate development in terms of human capabilities and social welfare
rather than just economic growth. Therefore, modern measurement focuses on both
quantitative and qualitative aspects of progress.

4. Development vs Growth

Growth refers to a quantitative increase in a country’s production of goods and services—
mainly measured by GDP—while development includes qualitative improvements in living
standards, health, education, gender equality, and human freedom. A country can experience
economic growth without development if wealth is unevenly distributed or if poverty and
social inequalities persist. Development includes structural changes in society, empowerment
of marginalized communities, and improvements in social justice and environmental



sustainability. Thus, growth is only one part of development, while development is a broader,
more inclusive process.

5. Human Development

Human development focuses on expanding people’s choices, capabilities, and freedoms to
live the life they value. Proposed by Amartya Sen and Mahbub-ul-Hagq, it stresses education,
health, income, equality, and participation as the foundations of human progress. Human
development views people not as recipients of welfare but as active agents in shaping their
own future. The Human Development Index (HDI) was introduced to measure achievements
in life expectancy, education, and income. Human development emphasizes human dignity,
gender equality, environmental balance, and freedom from poverty, making it central to
modern development discourse.

6. Development as Freedom (Amartya Sen)

Amartya Sen’s concept of "development as freedom" argues that true development occurs
when individuals gain the freedom to make choices and live fulfilling lives. Freedom includes
freedom from poverty, hunger, illiteracy, discrimination, and oppression, as well as freedom
to participate in decision-making and political processes. Sen identifies "capabilities"—the
ability to do and be what one values—as essential elements of development. Thus, economic
growth is meaningful only when it enhances human freedoms, expands opportunities, and
reduces inequalities. Development as freedom shifts the focus from wealth to human well-
being.

7. Models of Development: Basic Needs, Nehruvian,
Gandhian, Panchayati Raj

Basic Needs Model

The basic needs model stresses providing essential goods and services such as food, clothing,
shelter, healthcare, education, and sanitation. Its aim is to ensure that every person meets
minimum living standards regardless of economic growth levels.

Nehruvian Model

Jawaharlal Nehru’s model emphasized modernization, industrialization, scientific temper,
and state-led economic planning. Large public-sector industries, technological advancement,
and democratic institutions formed the foundation of India’s development path under this
model.

Gandhian Model
Mahatma Gandhi’s development vision centred on rural self-sufficiency, village industries,
decentralization, non-violence, and a simple lifestyle. He believed real development should

uplift the poorest, strengthen communities, and preserve moral and ecological harmony.

Panchayati Raj



The Panchayati Raj system promotes local self-governance through elected bodies at village,
block, and district levels. It decentralizes power, encourages community participation, and
allows people to make decisions about their development needs locally.

8. Developing vs Developed Countries

Developing countries are characterized by lower income levels, limited industrialization, high
population growth, inadequate healthcare, lower education levels, and higher poverty rates.
Developed countries, on the other hand, show high levels of industrialization, advanced
technology, high per capita income, improved living standards, and strong social welfare
systems. While developing nations struggle with structural issues such as corruption,
inequality, and unemployment, developed countries have stable economies and better
infrastructure. These distinctions highlight global disparities and guide international support
and policy-making.

9. UN Millennium Development Goals (MDGs)

The Millennium Development Goals were eight international targets adopted in 2000 to be
achieved by 2015. They focused on reducing extreme poverty and hunger, achieving
universal primary education, promoting gender equality, reducing child mortality, improving
maternal health, combating HIV/AIDS and malaria, ensuring environmental sustainability,
and building global partnerships for development. MDGs played a crucial role in mobilizing
global action and funds for development; although not all goals were fully met, they
significantly improved healthcare, education, and poverty reduction in many countries.

10. Development Communication: Concept and
Approaches

Development communication refers to the strategic use of communication tools, media, and
participatory methods to promote social change and development. It uses information,
education, and communication to raise awareness, mobilize communities, and support
behaviour change in areas such as health, agriculture, education, sanitation, and gender
equality. Approaches include top-down information transfer, diffusion of innovations,
participatory communication, and behaviour-change communication. Development
communication aims to empower people, support government programs, and act as a bridge
between policymakers and communities.

11. Paradigms of Development: Dominant, Dependency,
Alternative

Dominant Paradigm

The dominant paradigm emerged after World War II and focused on economic growth,
modernization, industrialization, and Western-style progress. It promoted technology, mass
media, and centralized planning to transform traditional societies.



Dependency Paradigm

This paradigm argues that underdevelopment in poor countries results from exploitation by
wealthy nations. It says global capitalism keeps developing countries dependent and unequal.
It calls for self-reliance and economic restructuring.

Alternative Paradigm

The alternative paradigm emphasizes grassroots participation, sustainability, local
knowledge, empowerment of marginalized groups, gender justice, and ecological
conservation. It opposes one-size-fits-all models and promotes culturally appropriate
development.

12. Everett Rogers’ Development Communication School

Everett Rogers contributed to development communication through ideas such as diffusion of
innovations, interpersonal networks, change agents, and communication channels. His school
emphasized how information spreads among communities and how innovations such as new
technologies or practices are adopted over time. Rogers highlighted the role of opinion
leaders, social systems, and the importance of communication strategies in changing
behaviour. He also advocated participatory communication and empathy for effective
development interventions.

13. Dominant Paradigm of Development (DPD) Model

The DPD model views development as a linear, Western-oriented process in which
traditional societies must modernize by adopting industrialization, science, technology, and
capitalist structures. It assumes a “top-down” flow of information, with experts and
institutions guiding people towards predetermined goals. This model heavily relies on mass
media to disseminate development messages and transform societies. Although influential, it
has been criticized for ignoring cultural differences, local participation, and grassroots
realities.

14. Diffusion of Innovation, Empathy, Magic Multiplier

The diffusion of innovation theory explains how new ideas, practices, or technologies spread
through society over time. Rogers identified stages of adoption—awareness, interest,
evaluation, trial, and adoption—along with categories of adopters such as innovators, early
adopters, early majority, late majority, and laggards. Empathy refers to a communicator’s
ability to understand the needs and feelings of the audience, making communication more
effective. The magic multiplier concept suggests that knowledge, once shared with
community leaders or opinion makers, multiplies quickly as they pass it on to others,
speeding up development communication.

15. Alternative Development Communication Approaches:
Sustainable, Participatory, Inclusive, Gender



Sustainable Development

Sustainable development promotes economic progress while protecting the environment and
preserving resources for future generations. It integrates ecological balance, social equity, and
economic growth.

Participatory Development

This approach involves communities directly in planning, decision-making, and
implementation of development programs. It values local knowledge, collective action, and
empowerment.

Inclusive Development

Inclusive development ensures that marginalized groups—such as women, the poor,
minorities, and disabled people—benefit equally from development efforts. It emphasizes
reducing social inequalities.

Gender and Development (GAD)

GAD focuses on understanding and addressing gender inequalities in development. It
promotes women’s empowerment, equal opportunities, and elimination of discrimination in
social, economic, and political life.

16. Development Support Communication (DSC):
Definition, Genesis, Area Woods Triangle

Development Support Communication refers to the application of communication strategies
and media to support development projects and programs in areas like agriculture, family
planning, child welfare, education, and rural development. Its genesis lies in the recognition
that development initiatives fail when people are not informed, motivated, or involved. The
Area Woods Triangle explains that development communication involves the cooperation of
three components—communication systems, national development plans, and people’s
participation. It highlights that effective development occurs when communication bridges
the gap between policies and communities.
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1. Role of Media in Development

Media plays a crucial role in development by informing, educating, motivating, and
empowering people to participate in social and economic change. It acts as a bridge between
development agencies, governments, and citizens by disseminating information about health,
agriculture, education, sanitation, governance, and welfare programs. Media helps create
awareness about social issues such as gender discrimination, poverty, caste inequalities, and
environmental degradation. Through news, documentaries, advertisements, campaigns, and
interactive programmes, media promotes behavioural change and encourages people to adopt
new innovations, technologies, and practices. By shaping public opinion, media influences
policy-making and enhances democratic participation, making it a powerful agent of social
transformation. In developing countries like India, media plays an essential role in mobilizing



communities, highlighting developmental challenges, and bringing marginalized voices into
the mainstream.

2. Mass Media as a Tool for Development

Mass media—including newspapers, radio, television, films, and digital platforms—serves as
a powerful tool for development communication because it can reach large audiences quickly
and effectively. Mass media helps spread scientific knowledge, modern agricultural practices,
health information, family planning messages, and national development programmes to
diverse populations. It simplifies complex information and makes it accessible to the general
public, especially in rural and underserved areas. Government and NGOs often use mass
media for awareness campaigns, behaviour-change communication, and mobilizing public
support for development initiatives. Mass media also helps monitor government performance
and exposes corruption, thereby strengthening accountability and transparency. By
influencing knowledge, attitudes, and practices, mass media becomes an essential instrument
for advancing social and economic development.

3. Creativity in Development Communication

Creativity plays a vital role in development communication because it helps present serious
and complex issues in an engaging, relatable, and effective manner. Creative approaches such
as storytelling, folk performances, visual design, jingles, animations, and human-interest
narratives make development messages more memorable and impactful. Creativity ensures
that development content does not remain boring or technical but becomes emotionally
appealing and culturally relevant. It helps bridge the gap between scientific information and
public understanding. Creative communication can change attitudes more effectively by
using humour, emotional appeal, relatable characters, and strong visuals. In addition, creative
strategies enable development communicators to design campaigns that are inclusive, region-
specific, and audience-friendly. Whether in health campaigns like polio eradication, Swachh
Bharat, or digital literacy programs, creativity enhances message penetration and encourages
public participation.

4. Role and Performance of Each Media — Comparative
Study of Pre- and Post-Liberalization Eras

Before liberalization (pre-1991), Indian media operated under strict government control,
limited competition, and narrower technological scope. Doordarshan and All India Radio
dominated the landscape, and communication was largely top-down, focusing on nation-
building, literacy, agriculture, and health. Newspapers had limited freedom and few choices
for consumers. After liberalization, the media sector underwent massive expansion with the
entry of private television channels, FM radio, cable networks, internet, mobile technology,
and social media platforms. The performance of media shifted from state-controlled
messaging to market-driven content, entertainment, and commercialization. While the pre-
liberalization era emphasized development, education, and public service content, the post-
liberalization era brought diversity, immediacy, global connectivity, and increased audience
participation. However, commercialization also resulted in declining focus on development
issues due to competition for TRPs and advertising revenue. Thus, the comparative study
shows that media moved from limited, controlled, development-oriented communication to a
more open, diverse, but commercialized ecosystem.



5. Role and Performance of Print Media in Development

Print media—newspapers, magazines, and journals—has historically been a strong vehicle
for development communication because of its credibility, depth, and analytical strength.
Newspapers provide detailed information on government policies, agriculture, health
schemes, rural development, climate issues, and social welfare programs. They encourage
public debate, promote literacy, and act as a watchdog by exposing corruption or policy
failures. In the pre-liberalization era, print media focused heavily on nation-building and
social issues. In the post-liberalization era, print media expanded rapidly with more
publications, specialized sections, and regional language growth. However,
commercialization has reduced space for development issues, though rural reporting,
investigative journalism, and social campaigns still remain strong in many newspapers. The
print medium continues to be significant for informed public discourse and awareness
building.

6. Role and Performance of Radio in Development

Radio is one of the most effective tools for development communication due to its wide
reach, affordability, portability, and ability to connect with rural populations. Programs like
Krishi Darshan, Radio Farm School, health segments, and rural broadcasting have
brought innovations in agriculture, family planning, and health care to grassroots
communities. Community radio has emerged as a powerful participatory communication tool,
enabling local voices to be heard and empowering marginalized groups. Before liberalization,
All India Radio dominated with strong educational and developmental content. After
liberalization, FM radio introduced entertainment-focused programming, but community
radio revived development-oriented communication with hyper-local content. Radio remains
important for disaster communication, awareness campaigns, and bridging the digital divide.

7. Role and Performance of Television in Development

Television has played a transformational role in development communication by combining
audio and visual elements to educate, inform, and motivate viewers. In the pre-liberalization
era, Doordarshan programs such as Krishi Darshan, Hum Log, Udaan, and Nukkad
promoted development themes, social reform, and awareness. Post-liberalization, the entry of
private channels brought diversity and global content but shifted the focus toward
entertainment. Yet several channels and shows continue to highlight development issues
through documentaries, news debates, reality shows, health programs, and educational
content. TV also plays an important role in crisis communication, national campaigns, and
government messaging. Despite commercialization, television remains a powerful medium
for mass development communication in India due to its visual impact and reach.

8. Role and Performance of Video in Development

Video as a medium—whether through documentaries, short films, campaign videos, or digital
content—offers powerful visual storytelling that can simplify complex issues and engage
audiences emotionally. Video is widely used in training, rural extension programs,
educational communication, and social awareness campaigns. In earlier decades, video vans,
film screenings, and educational films were used to reach rural areas. Today, with mobile



phones, YouTube, and digital platforms, video communication has become more accessible
and participatory. NGOs, government agencies, and independent creators produce
development videos on topics such as sanitation, women’s empowerment, disaster awareness,
and environmental protection. Video’s strength lies in its ability to demonstrate practices
visually—such as farming techniques, health procedures, or community models—which
enhances learning and adoption.

9. Role and Performance of Traditional Media in
Development

Traditional media such as folk songs, street theatre, puppetry, storytelling, dance, drama, and
local festivals have long been used as grassroots tools for development communication. They
are culturally rooted, community-driven, and easily understood by rural populations.
Traditional media builds trust, emotional connection, and active participation, making it ideal
for promoting health, agriculture, sanitation, family planning, gender equality, and social
reform messages. In the pre-liberalization era, traditional media played a major role in
communication for national integration and literacy movements. Post-liberalization, although
modern media dominates, traditional media continues to have strong influence, especially in
rural areas where digital access may be limited. Many government and NGO campaigns still
use folk and traditional forms because they communicate effectively in local languages and
cultural contexts.

10. Role of Development Agencies and NGOs in
Development Communication

Development agencies—such as UNICEF, WHO, FAO, UNDP, and national bodies—along
with NGOs play a crucial role in designing and implementing development communication
strategies. They conduct research, create awareness campaigns, train communities, and
introduce behavioural change communication in areas like health, nutrition, sanitation,
education, women’s rights, and environmental protection. NGOs often work at the grassroots
level, using participatory approaches that involve the community in planning and decision-
making. They use media—community radio, street theatre, posters, digital tools, and
interpersonal communication—to ensure development messages reach marginalized
populations. Development agencies also collaborate with governments, media houses, and
local leaders to implement large-scale campaigns like polio eradication, HIV/AIDS
awareness, child welfare programs, and rural development initiatives. Their efforts make
development communication more inclusive, localized, and effective.
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1. Critical Appraisal of Development Communication
Programmes and Government Schemes

(a) SITE — Satellite Instructional Television Experiment



SITE (1975-76) was India’s largest and most significant development communication
experiment, conducted in collaboration with NASA. It used satellite technology to broadcast
educational and developmental programmes to rural areas across six states. The aim was to
improve agriculture, health, hygiene, and education through instructional TV content. The
critical appraisal of SITE shows that it successfully demonstrated how technology could be
used for rural development even in remote locations. It improved teacher training,
agricultural knowledge, and public awareness. However, limitations included technical
problems, lack of electricity in villages, limited audience research, and insufficient follow-up
activities. Despite its shortcomings, SITE is considered “the largest social experiment in
satellite communication” and played a vital role in establishing India’s INSAT system.

(b) Krishi Darshan

Launched in 1967, Krishi Darshan is one of the longest-running Doordarshan programmes
designed to provide scientific agricultural information to farmers. It focuses on farming
techniques, crop management, soil conservation, modern tools, fertilizers, irrigation, animal
husbandry, and government schemes. The programme has significantly contributed to rural
awareness and adoption of new technologies, especially during the Green Revolution. Critical
appraisal shows that while Krishi Darshan has been effective in disseminating expert
knowledge, its limitations lie in language barriers, lack of localized content, and irregular
broadcasting in some regions. Nevertheless, it remains an iconic model of agricultural
communication and continues to support farmers with relevant information.

(¢c) Kheda Communication Project

The Kheda Communication Project (KCP) launched in 1975 in Gujarat was a pioneering
initiative using television for rural development. It aimed to improve education, health, and
agricultural awareness. The project provided low-cost community TV sets in villages and
created locally relevant programmes in Gujarati. Its strength lay in participatory
communication—Iocal people and experts were involved in creating content that reflected
local needs. Kheda project helped increase school attendance, improved hygiene practices,
and introduced farmers to modern techniques. Critical evaluation shows its success in
establishing community participation and localized communication, although funding
limitations and technological challenges restricted its long-term expansion.

(d) Jhabua Development Communication Project (JDCP)

The Jhabua project began in 1990s in the tribal district of Madhya Pradesh with the aim of
poverty reduction and capacity building among tribal communities. It used satellite-based
communication, community training, videos, and interactive programmes to educate people
about agriculture, health, environment, watershed management, and women’s empowerment.
Critical appraisal reveals that the project was highly effective in involving tribal
communities, improving their knowledge, and demonstrating sustainable livelihood practices.
However, it struggled with infrastructural challenges, low literacy levels, and limited long-
term funding. The Jhabua project is still appreciated for its participatory model and inclusive
approach.

(e) MNREGA (Mahatma Gandhi National Rural Employment Guarantee
Act)



MNREGA, launched in 2005, is one of the world’s largest employment guarantee schemes. It
guarantees 100 days of wage employment to rural households to improve livelihood security.
From a development communication perspective, MNREGA depends heavily on
communication strategies such as awareness campaigns, social audits, village meetings, wall
paintings, and mobile-based information systems to ensure transparency. Critical appraisal
highlights its success in providing employment, reducing migration, empowering women,
and improving village infrastructure. However, bottlenecks include corruption, delayed
payments, lack of awareness among beneficiaries, and bureaucratic delays. Effective
communication continues to be essential for its success.

2. Cyber Media and Development

(a) E-Governance

E-governance refers to the use of ICT (Information and Communication Technology) to
deliver government services efficiently, transparently, and conveniently to citizens. It
includes online portals, digital forms, online payments, grievance redressal systems, and
service delivery platforms such as DigiLocker, Aadhaar-enabled services, and online tax
systems. E-governance enhances development by reducing corruption, saving time,
promoting transparency, and ensuring accessibility of services, especially in remote areas.
However, challenges include digital literacy gaps, infrastructure limitations, and
cybersecurity issues.

(b) National Knowledge Network (NKN)

The National Knowledge Network is a government initiative connecting universities,
research institutions, libraries, and laboratories through high-speed broadband connectivity. It
enables collaboration among scholars, sharing of research data, virtual classrooms, and
advanced scientific communication. NKN promotes development by improving educational
quality, supporting innovation, encouraging research, and bridging the knowledge divide
across institutions. Despite some infrastructural challenges in rural regions, NKN remains a
powertful tool for academic development and digital inclusion.

(c) ICT for Development (ICT4D)

ICT4D refers to the application of digital tools—computers, internet, mobile phones, apps,
and social media—for promoting social, economic, and human development. ICT4D
improves access to information, enhances communication efficiency, expands education,
supports health services, and empowers marginalized groups. Examples include mobile
health (m-health), digital agriculture apps, online learning platforms, rural telecentres, and
digital banking. ICT4D has transformed development communication by enabling faster,
cheaper, and transparent solutions. However, digital divide, low digital literacy, and poor
connectivity remain major obstacles.

(d) Narrowcasting for Development



Narrowcasting refers to broadcasting targeted messages to specific, smaller groups rather
than the mass audience. Examples include community radio, cable narrowcasting, local TV
channels, WhatsApp groups, and specialized social media pages. Narrowcasting is extremely
useful in development communication because it allows customized messages for particular
communities—farmers, women, students, tribal groups, or local residents. It increases
relevance, participation, and effectiveness of communication. Though narrowcasting has
huge potential, lack of resources and technical skills may limit its reach.

3. Development Support Communication in
India

Development Support Communication (DSC) uses media and communication strategies to
support development programmes across different sectors.

(a) Agriculture

DSC in agriculture includes radio farm programs, TV shows like Krishi Darshan, agricultural
extension services, mobile apps, and community videos. These tools help farmers learn
modern practices, improve productivity, and adopt new technologies. Communication bridges
the gap between scientific research and rural practices.

(b) Health & Family Welfare

Communication plays a vital role in promoting awareness about immunization, maternal
health, nutrition, sanitation, HIV/AIDS, polio, and family planning. Campaigns like Pulse
Polio, Swachh Bharat, and Ayushman Bharat use mass media, interpersonal communication,
and digital tools to promote healthy behaviour.

(c) Population

DSC focuses on population control by promoting awareness of family planning methods,
reproductive health, and gender equality. Mass media campaigns, posters, school education,
and health workers’ communication have helped reduce population growth rates.

(d) Women Empowerment

Communication empowers women by increasing awareness about rights, education,
employment, safety, health, and government schemes. Initiatives like Beti Bachao Beti
Padhao, SHGs, and digital literacy programs help women gain social and economic
independence.

(e) Poverty



DSC helps reduce poverty by informing people about welfare schemes, employment
opportunities, subsidies, loans, and livelihood programs. Communication motivates
communities to participate in income-generating activities and skill-development
programmes.

(f) Unemployment

Awareness about job fairs, training centres, online job portals, and skill development
missions is spread through media. DSC encourages youth to take part in vocational training,
entrepreneurship, and government employment schemes.

(g) Energy and Environment

Media campaigns educate people about renewable energy, conservation, pollution control,
afforestation, and climate change. Communication supports environmental movements and
encourages community action.

(h) Literacy

DSC in literacy uses radio lessons, TV programmes, mobile apps, and government campaigns
like National Literacy Mission. Communication motivates adults and children to pursue
education, improving literacy rates and reducing social inequalities.

(i) Consumer Awareness

Media creates awareness about consumer rights, fair prices, safety standards, and fraud
prevention. Campaigns like "Jago Grahak Jago" use TV, radio, print, and digital platforms to
protect consumers and ensure informed decision-making.



